




In addition to the brochure being included in the envelope, an insert was used. 
It was engineered to be signed by the salesperson using a silver Sharpie™ for 
dramatic contrast and extend a personal invitation to the addressee to attend the event. 
We all respond to the human touch.  

The envelope was a light gray with a digitally printed masthead and event name and date which 
gave the event credibility and also promoted the products brand: DirectorsCut Theater™.  


